
Membership 
Package

1 July 2016 to 30 June 2017

Centre
Visitor 

Geraldton



Membership 
PackageCentre

Visitor 
Geraldton

Our vision

2

To market and promote the Greater Geraldton region as the capital of Australia’s Coral Coast 
and a leading tourism destination.

Geraldton is the Regional Centre of the Mid West region, 
servicing areas north to Exmouth, south to Cervantes 
and inland to Mullewa and beyond.

The Geraldton Visitor Centre (GVC) is a Level 1 accredited 
Visitor Information Centre located at 246 Marine Terrace 
in Geraldton. It is a member based service funded by the 
City of Greater Geraldton (CGG) that provides quality, 
customer service 363 days a year (closed on Good Friday 
and Christmas Day).

The Geraldton Visitor Centre is the business name 
for the tourism unit of the City of Greater Geraldton, 
managed on a daily basis by the Coordinator Tourism 
and Visitor Centre (CTVC) within the Department of 
Development and Regulatory Services. It provides key 
services to visitors and community members as well as 
to its members.

Staff at the GVC are committed to the growth of tourism 
throughout the region and they look forward to working 
with you. Together we can achieve making Geraldton 
and its surrounds the preferred destination to work, live 
and play.

The GVC services visitors to the region by providing 
them with timely information about the many 
attractions on offer. By being the primary body for 
tourism information, the GVC helps grow and develop 
industry knowledge while building the profile of its 
members along Australia’s Coral Coast area (ACC).

Tourism Membership
Currently representing 240 members across Australia’s 
Coral Coast region the GVC prides itself on anticipating 
and meeting the needs of the local tourism industry. 
Member benefits vary depending on the level of 
membership, however GVC strives to provide a 
professional, relevant and timely service to all its valued 
members. Memberships are a cooperative arrangement 
between GVC and the operator or organisation, for the 
growth and improvement of tourism to the CGG and 
the ACC region.

GVC memberships are available to tourism businesses 
and operators who fulfill the requirements as outlined 
in this application. The memberships are offered on a 
financial year basis with different levels to cater for the 
unique requirements of each business as defined on 
page 4 of this application.

Receipt of application does not guarantee acceptance 
of a membership with GVC. Acceptance or otherwise 
of an application for membership will depend upon 
the information supplied and relevant compliance with 
statutory requirements and will be at the discretion 
of the CTVC. Should your application be declined or 
refused, a reason may be given. All refused applications 
will have their  full membership fee returned.
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About us
Excellence in Tourism
• Striving to make Geraldton and surrounds a key 

holiday destination to experience, explore and 
enjoy.

• Promoting key and unique attractions in our City 
and the Mid West region that are a ‘must see’!

• Encouraging people to stay longer and share their 
stories.

• Providing a friendly and attentive service team who 
live locally and are proud to share local experiences 
and attractions with visitors to our city and region.

• Working in collaboration with operators, the 
tourism industry and the local community to ensure 
product delivery and service is always improving 
and developing.

• Offering accommodation and tour booking services.
• Making Geraldton  ‘The’ port of call in Australia’s 

Coral Coast for cruise ship visits.
• Selling local products, souvenirs, books and maps 

from the retail section within the Geraldton Visitor 
Centre.

• Staff famils: GVC endeavours to visit operators 
with available products to ensure that  information 
provided to visitors accurately reflects their 
products and services. 

• Collaboration: working with the Tourism Industry, 
operators, local key stakeholders and the 
community to ensure resources and opportunities 
are maximised.

• Ongoing Tourism Development: working with the 
local Tourism Alliance to monitor and implement 
the Tourism Strategy and continue to seek out and 
find ways to progress opportunities which will 
benefit visitors, operators, the community and the 
region.

• Western Australian Tourism Awards: 
 Local Government Award Finalist 2011      
 GWN Top Tourism Town Award Finalist 2015/16
• Participation and compliance with Tourism Council  

WA accreditation program.

Geraldton Visitor Centre
246 Marine Terrace, Geraldton, W.A. 6530
P.O. Box 101, Geraldton, W.A. 6531
P: (08) 9956 6670
E: info@visitgeraldton.com.au
W: www.visitgeraldton.com.au
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The Geraldton Visitor Centre works closely with its members to deliver a range of marketing 
and promotional tools to promote tourism product and experiences.

Benefits for you and your business
Your membership fees contribute towards assisting 
with visitor servicing and the development and 
implementation of promotional and marketing 
strategies that allow GVC to promote Geraldton both 
to visitors arriving at our centre and others around the 
state, the country and overseas. One of our objectives 
is to entice people to the region and let them know of 
the many places to visit and activities to enjoy. Our aim 
is to be regarded as the leading provider of superior, 
quality and reliable visitor information!

Promoting your business
Geraldton Visitor Guide: The GVC produces and 
distributes 80,000 copies of the Geraldton Visitor Guide  
throughout the State 
which is an essential 
tool for visitors. It 
includes information 
on attractions, 
accommodation, 
where to eat, where 
to shop and maps. 
Copies are available 
to members for 
distribution in their 
business premises 
and online. 

City Maps: A2 full colour city maps are available to 
distribute to visitors upon arrival at GVC. Tour and 
accommodation operators as well as attractions and 
eateries are listed on the map with a colour-coded grid 
reference.
Brochure: Your brochure is displayed at GVC and 
airport for Level 1 members. Brochure must be DL in 
size (210mm x 99mm), 250 GR/GSM preferred. 
Staff Meetings: Are conducted regularly at the 
GVC. This is the ideal time to come and meet the 
GVC staff! Each meeting is restricted to one member 
organisation to come along and give a brief 10 minutes 
presentation of their business. 
Communication: Through our e-newsletter and 
our Tourism Sundowners. Information disseminated 
through the e-newsletter is for viewing by GVC 
members only and is not to be published in any print, 
radio, TV or online format unless written approval has 
been obtained from the GVC.
Online: For each one of our local members in their 
relevant category with additional online booking 
system available to our tour and accommodation 
members. (External searches available for level 5 
operators).
Social Media: An opportunity for every member 
(whether local or within the Coral Coast) to promote 
their business and interact with the public on the GVC
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Facebook page. 
Discounted Advertising Rates: in the Geraldton 
Visitor Guide. Eighty thousand copies are produced 
each year and distributed within WA and at events such 
as the Perth Caravanning & Camping Show and the 
Perth Royal Show. 
The Geraldton Visitor Centre works closely with 
Australia’s Coral Coast (ACC), utilising the ACC Holiday 
Planner to market the city extensively both interstate, 
intrastate, and internationally Opportunity to advertise 
in both publications is available on a regular basis.
Information Touchscreen Network: An information 
touchscreen is installed in the Geraldton Visitor Centre. 
This touchscreen allows visitors to access 
comprehensive information about the city and the 
region either at the GVC both during and after hours, 
or from touchscreens located at other visitor centres 
prior to their arrival in Geraldton. 
The GVC sponsors six promotional pages 
(Accommodation, Tours, Eating out, Attractions, 
Shopping and Services) to promote members via a 
business name listing. Members have the opportunity 
to purchase advertising space on the touchscreen 
network. 
Ads are available in the form of static, slide shows or 
video format. Pricing for adverts is available from the 
Geraldton Visitor Centre.
Famils: The GVC team may visit your business and 
familiarise themselves with your products to ensure 
that the promotion of your business is accurate.

Example of the Information 
Touchscreen Network.
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The following categories have been designed to allow your business to choose the best level of 
membership to meet your needs and requirements.

Abrolhos (Level 1)
$400.00 (inc GST)
Available to tour and charter operators, accommodation providers (15+ rooms), caravan parks, holiday homes (3+), 
resorts, hotels and motels within the Greater Geraldton region. Pro-rata rates of 50% apply after January 1.

HMAS Sydney II (Level 2)
$250.00 (inc GST)
Available to accommodation providers of up to 14 rooms, holiday homes (1 or 2), bed & breakfasts, restaurant, pub 
or tavern and car hire companies within Greater Geraldton. Pro-rata rates of 50% apply after January 1.

Lighthouse (Level 3)
$175.00 (inc GST)
Available to attractions, cafés (no evening meals), entertainment venues within Greater Geraldton. Pro-rata rates of 
50% apply after January 1.

Wildflowers (Level 4)
$100.00 (inc GST)
Available to local services & retail, taxi companies, not for profit organisations & community groups within the 
CGG. Pro-rata rates do NOT apply to this category.

Greater Geraldtonr area:

Australia’s Coral Coast:

$200.00 (inc GST)
Available to  accommodation providers, tour operators 
and attractions outside the ACC but within WA.  
Pro-rata rates of 50% apply after January 1.

Outside the Australia’s Coral Coast:

Busselton, Western Australia: Holger Detjie

$125.00 (inc GST)
Available to  accommodation providers, tour operators 
and attractions within the ACC. Pro-rata rates of 50% 
apply after January 1.

Level 5 Level 6
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Additional Business:   More than one business of the same kind in Greater Geraldton, 50% discount off  
    second  membership.
Membership:   Members of ACC or TCWA Accredited, 10% discount off membership.

Membership categories (cont ’d)

Membership benefits L1 L2 L3 L4 L5 L6
Priority recommendation above non-members’ products and services

Engagement with your posts on relevant social media channels 
(training available)
Guaranteed space to display DL brochure at the Geraldton Visitor Centre
(Or business cards display for level 4 members)

Exclusive access to advertising in GVC publications and 10% discount 
advertising in the Geraldton Visitor Guide
Subscription to the GVC e-newsletter

Priority participation in Tourism Sundowners, networking functions, 
workshops, cooperative marketing programs & initiatives

Online presence on GVC website to promote your product or service

Product familiarisation visits by GVC staff

Opportunity to use the City’s branding on your promotional material 
(conditions apply)

Two hour training session on Bookeasy, the GVC’s online reservation system.

Placement on the Geraldton Visitor Centre Map for accommodation/tours/
eateries
Opportunity for brochure representation at trade and consumer shows

Guaranteed DL brochure display at the Geraldton Airport
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Code of Conduct

The Geraldton Visitor Centre’s Code of Conduct oulines professional guidelines for its members 
to follow in order to enhance tourism in the region.

Members are expected to:
• Act professionally with the highest level of care 

and consideration towards other GVC members, 
customers, staff, management and the community.

• Deliver all advertised products and services 
with integrity and honesty and meet all legal 
responsibilities including trading only under a 
registered business name (if not incorporated) or 
as an incorporated company.

• Meet the reasonable expectations of all customers 
to the best of their ability and in doing so reserve 
the right to change its goods and services to meet 
expectations of it customers.

• Comply with the laws of Australia and to ensure 
that all terms of business are clear, concise and 
honoured in full and all dealings are ethical and 
fair. 

• Advise customers at the time of the initial booking 
of any cancellation policies or additional service 
charges that may be imposed.

• Refrain from using terminology on their webpages 
that discourage bookings made through the GVC.

• Ensure all claims in advertising and marketing of 
products or services are true (including imagery) 
and are not misleading or negative about another 
member’s product or service.

• Ensure they operate a safe and healthy working 
environment for staff, customers and the public.

• Act as ambassadors for tourism in the City of Greater 
Geraldton region and help promote community 
understanding of the importance of tourism as an 
important contributor to the region’s economy and 
quality of life.

• Be respectful of one another and conduct their 
respective businesses in a spirit of cooperation and  
understanding.

• Strive to be fair and objective when asked for 
information about another member service and  not 
disparage the services offered by another member.

• Have complaints about the GVC, management 
or  staff dealt with in an appropriate manner. In 
the first instance dealing directly with either GVC 
management or CGG, whereupon any complaint 
will be dealt with promptly.

• Carry appropriate public liability insurance and hold 
all necessary business registrations and licenses 
applicable to their business. 

• Respond and resolve customer complaints in a 
timely manner and change their business processes 
and policies when necessary. 

• For accommodation providers: to adhere to  the GVC  
‘regulations and guidelines for accommodation 
providers’ document.

Breach of any of the above Codes of Conduct will result in immediate cancellation or membership.
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Booking Service Terms and Conditions

GVC offers free booking services to its visitors for accommodation and tours. A fee for this 
service is passed to the members at a commissionable rate which, while increasing revenue for 
a member, also assists the Visitor Centre in ensuring the service remains viable.

Bookings
Are made using our online booking system ‘Bookeasy’. 
Members requiring Bookeasy access will receive: 
• A free training session to familiarise themselves 

with the Bookeasy online reservation system; 
• A username and password to login to the Bookeasy 

administrative console within the GVC website;
• Display of one picture per room on the web page 

and one picture for general search;
• Access to online bookings, full reservation details, 

net pay, member’s discussion board, etc...
• For those operators with more than 1 item, the 

opportunity to promote their products through 
other affiliates. (Bookeasy Online Distribution 
System)

All tour and accommodation bookings incur a 12% 
commission. Payments to operators are made by 
direct credit in the week where the product has been 
consumed.
Operators/organisations must have adequate Public 
Liability Insurance and all relevant Council and other 
authority approvals and licences for the operation of 
their business. Copies of those documents must be 
supplied with the application for memberhsip.  GVC is 
more than happy to photocopy your paperwork at the 
Centre.

Cancellation Policy
Operators/organisations who take bookings from 
visitors for services provided must have a cancellation 
policy including the circumstances under which 
refunds due to cancellation are made. These must 
be provided before an application for membership 
is considered. Promotion of the member will cease 
immediately if it is found that these requirements 
have not been met or policies not adhered to and 
no refund of fees will be payable. Regardless of the 
member’s cancellation policy GVC charges $34 for all 
booking amendments and cancellations. The GVC is 
the administrator of all bookings. If a booking needs to 
be cancelled the client will need to contact  GVC.

Complaints
Operators will be forwarded any complaints GVC 
receives regarding their business. It is the operator’s 
responsibility to handle any complaint that may 
arise in an appropriate timely manner (this includes 
notifying the GVC of the outcome achieved). Where 
GVC receives a complaint about the operator it 
reserves the right to take the operator off the online 
booking system until the GVC is satisfied with the 
outcome.

Operator confirmation options
The Booking Service System provides operators with 
two reservation confirmation options:
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Booking Service Terms and Conditions (cont ’d)

Operator confirmation options (cont’d)

• Instant confirmation (Gold Operator): Operators guarantee online availability/rate and therefore the 
reservation. To avoid double bookings it is strongly recommended that operators taking direct bookings 
immediately update their availability on their console. The operator is responsible for any double booking and 
is required to find alternative accommodation and accept any additional costs associated. 

• 24 hour Booking Confirmation: Operators have up to 24hours to confirm/cancel a reservation requested 
through the Booking Service. Only once the reservation request is confirmed can the customer pay. This option 
is not available if you are using a Channel manager. 

Rates
Rates published online for bookable products must be commissionable and correct. It is the operator’s 
responsibility to ensure rates showing on Bookeasy are accurate at all times. Should online rates be inaccurate, the 
operator must honour all published Bookeasy rates. 

Rate parity
The rates published by the operator on Bookeasy must include commission and be consistent with all advertising 
and distribution channels. Rate parity ensures your integrity as well as maintaining a good working relationship 
with all your distribution channels.

Booking payment issues
The GVC booking system is provided to members with their understanding and acceptance that should any issue 
arise due to fraudulent, incomplete, late or non payment for bookings; the member is solely responsible for all 
actions associated with the disputed payment.
GVC retains the right to refuse, remove or cease promotion, without notice, of any operator who acts in a manner 
considered unprofessional, or that would potentially bring the operations of the GVC into question or disrepute, or is 
considered to be posing public safety or liability concern, or advertises information that is believed to be misleading, 
inappropriate, offensive, deceptive, not current or outside of the agreed service provision.
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Australia’s Coral Coast

Australia’s Coral Coast (ACC) is the peak tourism body responsible for branding, positioning 
and marketing the coastal region of Western Australia extending north from Cervantes to 
Exmouth and inland via the shires bordering the Midlands Road to Mullewa.

Tourism Operators are welcome and encouraged to 
support regional tourism by becoming a member of 
the Australia’s Coral Coast (ACC). 
Fundamentally the role of Australia’s Coral Coast as 
the Regional Tourism Organisation (RTO) is that of 
“Destination Marketing”. The organisation undertakes 
activities designed to expose the tourism product 
and infrastructure of the region to consumers 
in its identified core markets domestically and 
internationally.
The aim of the organisation is to develop and market 
Australia’s Coral Coast as Western Australia’s premier 
holiday destination and provide industry leadership 
that will accelerate the sustainable growth of tourism 
to the region.
ACC communicates to regional stakeholders a clear 
understanding of the organisation’s promotional 
direction and key marketing activities. The objective 
is to work closely with members and stakeholders to 
create a broader understanding of the importance 
of collaboration and to offer cooperative marketing 
opportunities for them to consider for their own 
tourism businesses and organisations.
The organisation takes an integrated approach to 
developing marketing strategies that will deliver 
business to its members and grow tourism throughout

the region. This will be achieved through the following 
key objectives:
• By effectively branding the region so that 

Australia’s Coral Coast continues to be recognised 
by consumers and tourism trade as a highly 
desirable holiday region.

• By undertaking a range of marketing activities that 
will deliver an increase in arrivals, length of stay 
and expenditure, and visitor dispersal throughout 
the region.

• By gaining support from the local tourism 
industry, Visitor Centres, Regional Development 
Commissions, Local Government and stakeholders 
for the region and the objectives of the Australia’s 
Coral Coast organisation. 

Members of Australia’s Coral Coast are invited 
to participate in a variety of marketing activities 
throughout the year, including the ACC Holiday 
Planner. Each year, 80,000 copies are printed and 
distributed extensively via visitor centres around 
WA and Australia, at consumer and trade shows and 
via travel agents and the media within Australia and 
overseas. An interactive version is also available on 
ACC’s website with email addresses and websites 
linked from advertisements.
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Tourism Council WA

Tourism Council WA is the peak body representing tourism businesses, industries and regions 
in Western Australia.

Tourism Council WA promotes the value of tourism, 
facilitates sustainable tourism development and 
advocates industry policy on behalf of members.
Tourism Council WA directly represents over 1,000 
private and public sector members across tourism, 
including aviation, accommodation, venues, 
hospitality, tours, attractions and events. The Council is 
also the peak body for Western Australian regional and 
industry tourism associations.

Why join?
Industry Representation
As the voice of industry, Tourism Council WA represents 
members and promotes the value of tourism to the 
state economy, environment and the social fabric of 
local communities.
Industry Development
Industry development programs assist members 
to enhance their sustainability and profitability. 
Tourism Council WA facilitates business and workforce 
development through training, workshops, site visits, 
online facilities and a professional team of state-based 
industry advisors.
Accreditation
The Australian Tourism Accreditation Program (ATAP) 
is a national business development program that is 
suitable for all businesses types and sizes. As an online 
program it provides businesses with the necessary 
tools and resources to not only assist you in updating 
business policies and procedures, but to provide you 

with valuable links to business development 
tools, templates and examples to ensure ongoing 
sustainability and best practice amongst tourism 
businesses.
The Tourism Accreditation ‘tick’ logo highlights 
tourism businesses that are endorsed by the tourism 
industry as quality assured. Accredited tourism 
businesses are recognised as professional, ethical and 
reliable operators, which deliver high quality tourism 
experiences. Tourism accreditation has been driven 
by industry to ensure the ongoing sustainability and 
best practices of local tourism operators, and identifies 
a minimum standard in business operation and 
customer service.

Some of the benefits
• Displaying the ‘tick’ provides a competitive 

marketing advantage and increased consumer 
confidence

• Business tools and templates to assist in best 
practice management

• Customer feedback service including supply of 
postage paid Customer Feedback forms

• Membership of Tourism Council WA and all 
associated benefits, including Tourism Industry 
Card Membership

• Western Australian Annual Tourism Awards are 
Prestigious awards recognizing excellence in 
tourism Accredited Tourism businesses are eligible 
to enter these awards each year.
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Tourism Council WA (cont ’d)

• Discounts with various Tourism Council WA business partners including insurance premiums, website 
Development and SEO, vehicle servicing etc;

• Support through state and national marketing activities & campaigns, encouraging travellers to ‘Trust the Tick’ 
and choose an Accredited Tourism Business!

WA Tourism Awards
The Western Australian Tourism Awards are the most prestigious awards in the industry, attracting fierce
competition, widespread media coverage and strong consumer recognition. Each year around 900 guests gather 
in Perth to celebrate the tourism industry’s achievements at the Awards Gala Night.

Contacts

Australia’s Coral Coast
David O’Malley
Chief Executive Officer
Suite 4/1298 Hay Street, West Perth WA 6005

P:  (08) 9321 9111
E:  marketing@australiascoralcoast.com
W: www.australiascoralcoast.com

Tourism Council WA
1 Resort Drive, Burswood WA 6100

P:  (08) 9416 0700
E:  tcwa@tourismcouncilwa.com.au
W: www.tourismcouncilwa.com.au

Geraldton Visitor Centre
246 Marine Terrace, Geraldton WA 6530

P:  (08) 9956 6670
E:  info@visitgeraldton.com.au
W: www.visitgeraldton.com.au
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Membership Application/Renewal Form
2016/2017
Agreement and warranty
I agree and warrant that I have and/or will obtain and maintain the currency of the following during my membership of Geraldton 
Visitor Centre:
1. A Certificate of Registration of Business Name (if not trading under the company’s name or the exact name of a sole trader).
2. A Certificate of Currency (Public Liability Insurance).
3. A Certificate of Incorporation of Proprietary Company (if trading via a company).
4. All necessary permits, authorities and approvals required to conduct my business e.g. Commonwealth licenses, State licenses, 

Shire Approvals, Health Department Permits, appropriate vehicle licenses, CASA licenses and registrations, other Government 
approvals.

I undertake to notify the GVC immediately if any of the above applicable certificates, permits, licenses etc are cancelled, expire or 
otherwise become inoperative during my membership of GVC. I undertake to notify the GVC immediately if the ownership of my 
business changes during my membership of GVC. I recognise that this is a formal application and that I will be bound by the above 
warranty. By signing this form, I confirm that I have read and will abide by the GVC Code of Conduct and the GVC Booking Service 
Terms and Conditions and the guidelines for general maintenance of accommodation (where applicable). If signed on behalf of a 
company: I warrant that I am an authorised signatory with authority to enter into legal obligations on behalf of the company.

Indemnity and release
I acknowledge the Geraldton Visitor Centre (and its officers, employees, agents and contractors) will not be responsible for any loss 
or damage to my products or brochures due to circumstances beyond GVC’s control. I agree to fully indemnify the City of Greater 
Geraldton (and its officers, employees, agents and contractors) against any and all liability, loss, damage or costs (including legal costs 
on a full indemnity basis) incurred arising from or in connection with any of the following:
1. Any breach by me of the warranties contained in this membership application package.                                                                                                                                         

Any information or details provided by me to the GVC or the public about any accommodation, tours, products or services.
2. Any confirmed bookings made through the GVC that are subsequently not fulfilled by me due to sale of business, overbooking, 

or unforeseen circumstances such as damage or natural disasters.
3. Any persons who stay at my accommodation, participate in my tours or use any of my products or services.
I agree to release the Geraldton Visitor Centre (GVC) from any claim for, and agree that the GVC is not liable for, any damage, loss or 
injury whatsoever to me arising from, and costs incurred in connection with:
1. The use of the visitgeraldton website, GVC’s booking services or other membership benefits; or
2. The visitgeraldton website being interrupted, unavailable or not working properly.
3. I agree that to the maximum extent permitted by law the GVC is and will not be liable in any circumstances for any interruption to 

my business and/or any loss of profits, loss of data or any consequential or indirect losses suffered or incurred by me. 

Company/sole proprietor name: 
Trading as:
Nominated business representative:
Mailing address:
Town/city:       Postcode:

Business address:
Town/city:       Postcode:
Phone:        Fax:
Mobile:        Email:     
ABN:        Website:

Name:       Date:   Signature:

Please note:
Membership applications will only be processed by GVC once all relevant paperwork has been submitted. Invoices are issued by the City 
of Greater Geraldton upon processing of your complete application. Membership fees must be paid to the City of Greater Geraldton (full 
payment details provided with your invoice). Membership fees are non refundable.


